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Cautionary Notes

This presentation contains forward -looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 . All statements other than statements of historical 
facts contained in this presentation, including statements regarding our future results of operations and financial position, anticipated effects of the refinancing our debt, industry 
dynamics, our mission, growth opportunities and business strategy and plans and our objectives for future operations, are for ward-looking statements. The words Ɉmay,ɉ Ɉwill,ɉ 
Ɉshould,ɉ Ɉexpects,ɉ Ɉplans,ɉ Ɉanticipates,ɉ Ɉcould,ɉ Ɉintends,ɉ Ɉtargets,ɉ Ɉprojects,ɉ Ɉcontemplates,ɉ Ɉbelieves,ɉ Ɉestimates,ɉɈpredicts,ɉ Ɉpotentialɉ or Ɉcontinueɉ or the negative of these 
terms and similar expressions are intended to identify forward -looking statements. The forward -looking statements in this presen tation are only predictions. We have based these 
forward -looking statements largely on our current expectations and projections about future events and financial trends that we believe may affect our business, financial condition 
and results of operations. Forward -looking statements involve known and unknown risks, uncertainties and other important factors that may cause our actual results, performance 
or achievements to be materially different from any future results, performance or achievements expressed or implied by the f orward-looking statements, including without 
limitation our ability to maintain and realize the full value of our license agreements; the ongoing level of popularity of o ur products with consumers; changes in the retail industry 
and markets for our consumer products; our ability to maintain our relationships with retail customers and distributors; our ability to compete effectively; fluctuations in our gross 
margin; our dependence on content development and creation by third parties; our ability to develop and introduce products in a timely and cost -effective manner; risks relating to 
intellectual property; our ability to attract and retain qualified employees and maintain our corporate culture; risks associ ated with our international operations; changes in U.S. tax 
law; foreign currency exchange rate exposure; economic downturns; our dependence on vendors and outsourcers; risks relating t o government regulation; risks relating to 
litigation; any failure to successfully integrate or realize the anticipated benefits of acquisitions or investments; reputat ional risk resulting from our e -commerce business and social 
media presence; risks relating to our indebtedness and our ability to secure additional financing; the potential for our elec tro nic data to be compromised, and the important factors 
discussed under the caption ɈRisk Factorsɉ in our Form 10-Q for the quarter ended September 30, 2018 and our other filings with the Securities and Exchange Commission.

Because forward -looking statements are inherently subject to risks and uncertainties, some of which cannot be predicted or quant ified, you should not rely on these forward -
looking statements as predictions of future events. The events and circumstances reflected in our forward -looking statements may not be achieved or occur and actual results could 
differ materially from those projected in the forward -looking statements. ϥn addition, statements that Ɉwe believeɉ and similar statements reflect our beliefs and opinions on the 
relevant subject. These statements are based upon information available to us as of the date hereof, and while we believe suc h information forms a reasonable basis for such 
statements, such information may be limited or incomplete, and our statements should not be read to indicate that we have con ducted an exhaustive inquiry into, or review of, all 
potentially available relevant information. These statements are inherently uncertain and investors are cautioned not to undu ly rely upon these statements. You should read this 
presentation with the understanding that our actual future results, levels of activity, performance and achievements may be m aterially different from what we expect. We qualify all 
of our forward -looking statements by these cautionary statements. These forward -looking statements speak only as of the date of this presentation, and except as otherwise 
required by law, we do not plan to publicly update or revise any forward -looking statements contained in this presentation, whet her as a result of any new information, future 
events or otherwise.

Unless otherwise indicated, information contained in this presentation concerning our industry, competitive position and the markets in which we operate is based on information 
from independent industry and research organizations, other third -party sources and management estimates. Management estimates a re derived from publicly available 
information released by independent industry analysts and other third -party sources, as well as data from our internal research, and are based on assumptions made by us upon 
reviewing such data, and our experience in, and knowledge of, such industry and markets, which we believe to be reasonable. I n addition, projections, assumptions and estimates 
of the future performance of the industry in which we operate and our future performance are necessarily subject to uncertain ty and risk due to a variety of factors, including those 
described above. These and other factors could cause results to differ materially from those expressed in the estimates made by independent parties and by us.
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is built on 

the principle

that everyone is a fan of 

something



Third Quarter 2018 Snapshot
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Net Sales

24% YoY 
Growth

Adj. 
EBITDA(1)

26% YoY 
Growth

Adj. Pro Forma 
Net Income (1)

127% YoY 
Growth

ü Net Sales increased 24% to 
$176.9m in Q3Ʌ18 compared to 
Q3Ʌ17

ü Net Sales growth driven by broad -
based growth across product 
categories and geographies

Pop! 
Brand

> 30% YoY 
Growth

Retail 
Sell-Thru

Up High-Teens 
YoY

Fan 
Engagement

> 60 million 
views in 
Q3Ʌ18

ü Adj. EBITDA(1)  increased 26% 
to $34.1m in Q3Ʌ18 compared 
to Q3Ʌ17

ü Adj. EBITDA margin (1)

increased 30bps in Q3Ʌ18 
compared to Q3Ʌ17

ü Adj. Pro Forma Net Income (1)

increased 127% to $13.8m in 
Q3Ʌ18 driven by growth in sales, 
lower interest expense and a 
decrease in corporate income 
tax rate

ü Continued global momentum in 
the Pop! brand

ü Pop! Vinyl itself grew 26% in 
Q3Ʌ18 compared to Q3Ʌ17

ü Through Q3Ʌ18, retail sell-thru 
continued to be strong and was 
up high -teens at our major US 
retailers

ü At the end of Q3Ʌ18, inventory at 
retail continued to be down 
low double digits YoY 

ü Animated shorts generated           
over 150 million views YTD

ü ϥn Q3Ʌ18, Funko had a presence    
at the San Diego, London, South 
Africa and Russia Comic -Cons

(1) Adjusted EBITDA, Adjusted EBITDA margin and Adjusted Pro Forma Net Income are non -GAAP measures. Please see the Supplemental Financial Information section for a reconciliation to the most directly 
comparable GAAP measures for Adjusted EBITDA and Adjusted Pro Forma Net Income. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net sales. 

Note: YTD represents the period from January 1, 2018 through September 30 , 2018.



Q3 & YTD Earnings Summary
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3QɅ18 3QɅ17 % Change YTDɅ18 YTDɅ17% Change

Net Sales

Gross Profit (1)

Gross Margin %(1)

Operating Income

Operating Margin %

Net Income (Loss)

Adj. Pro Forma Net Income (2)

Adj. Pro Forma Net Income Margin(2)

Adj. Pro Forma Earnings per Share (2)

Adj. EBITDA (2)

Adj. EBITDA Margin %(2)

$ in millions, except per share and net sales per 
active property, unaudited

$176.9 $142.8 23.9% $452.8 $346.6 30.7%

$68.0 $58.4 16.4% $172.3 $132.2 30.4%

38.4% 40.9% 38.1% 38.1%

$16.8 $17.3 (3.2%) $33.1 $27.8 45.2%

9.5% 12.1% 7.3% 6.6%

$0.27 N/A N/A $0.38 N/A N/A

$34.1 $27.0 26.1% $71.5 $58.3 22.6%

19.2% 18.9% 15.8% 16.8%

$13.8 $6.1 127.3% $19.0 $7.5 152.8%

(1) Gross Profit and Gross Margin are calculated exclusive of depreciation and amortization.
(2) Adjusted EBITDA, Adjusted EBITDA margin, Adjusted Pro Forma Net Income, Adjusted Pro Forma Net Income Margin and Adjusted Pro Forma Earnings per Share are non -GAAP measures. Please see the 

Supplemental Financial Information section for a reconciliation to the most directly comparable GAAP measures for Adjusted EB ITDA and Adjusted Pro Forma Net Income. Adjusted EBITDA margin is defined as 
Adjusted EBITDA divided by Net Sales. Adjusted Pro Forma Net Income Margin is defined as Adjusted Pro Forma Net Income divide d by Net Sales.

7.8% 4.2% 4.2% 2.2%

$8.1 $8.3 (2.2%) $11.2 ($1.9) NM



Q3 & YTD Active Properties & Net Sales per Active Property
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Active Properties & Net Sales per Active Property

Third Quarter Year to Date
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Active Properties up 38%
Net Sales per Active Property down 10%

Active Properties up 28%
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Funko is built on having a large and diverse set of licenses
with the ability to access evergreen content , which allows us to not be hit -driven

$ in thousands



Top Properties Breakout
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Q4Ʌ17 Q1Ʌ18 Q2Ʌ18 Q3Ʌ18
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Top 10 
Properties  
% of Sales

39% 38% 38% 34%

No property was > 7% 
of sales in Q3Ʌ18

Top 10 properties were
only 34% of sales in 

Q3Ʌ18

Evergreen content was 
53% of sales in Q3Ʌ18



Q3 & YTD Product Category Performance
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Figures Other

Third Quarter Year to Date Third Quarter Year to Date

$114.8

$141.8

Q3'17 Q3'18

$28.0

$35.2

Q3'17 Q3'18

Select New Products

+
Advent Calendar

$ in millions

24% 
Growth

30% 
Growth

33% 
Growth

26% 
Growth

$61.1 

$81.0 

YTD'17 YTD'18

$285.5 

$371.8 

YTD'17 YTD'18



Q3 & YTD Geographic Performance
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United States International

Third Quarter Year to Date Third Quarter Year to Date

$38.6

$55.6

Q3'17 Q3'18

$104.2
$121.3

Q3'17 Q3'18

ü Excluding Loungefly, U.S. specialty channel is up over 
30% YTD due to increased shelf space and sell -through

ü 3rd party e-commerce sites are up over 55% YTD

ü In Q3Ʌ18, sell -through was up mid -teens at our major 
US retailers that we are able to monitor

ü European sales were up 49% in Q3 and 73% YTD

ü Activated 1,600 new doors across EMEA 

ü Activated 1,100 new doors in Latin and South America

$ in millions

16% 
Growth

21% 
Growth

57% 
Growth

44% 
Growth

$253.8

$307.3

YTD'17 YTD'18

$92.8

$145.6

YTD'17 YTD'18



Activation
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